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The following guidelines introduce and explain 
the various elements that form the basis of our 
visual identity. Our approach to visual identity and 
design is applied  to everything we do. A consistent 
design framework will underpin, and unify, our 
communications.

Our visual identity, and our ability to manage it, helps 
to define what and who we are and how we behave. 
If people trust us, and believe in us, it makes all our 
work easier.

As recognition of our design-style grows, the use of 
our visual identity on all materials will help to imbue 
our communications with the values associated with 
the Kodak Alaris Go-To-Market (GTM) identity and 
the Kodak brand.

All of our activities rely on a clear understanding of 
our brand values, visual identity and communicating 
them consistently.
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Businesses of all kinds want to make 
their processes more efficient, and 
Kodak Alaris offers the right technology 
to optimize workflows, especially those 
that involve paper. Over the years, we’ve 
helped customers reach their digital 
transformation goals through image 
science innovation, our technology 
portfolio, and a global network of trusted 
partners. The overall quality of our 
desktop, departmental, and production 
office scanners consistently stands 
out from the competition. Accurate 
and high-quality information capture 
combined with intelligent software and 
trusted Kodak Alaris services provide 
custom document management solutions 
designed just for you. 

Kodak Alaris is a leading provider of 
information capture solutions that 
simplify business processes. We exist to 
help the world make sense of information 
with smart, connected solutions powered 
by decades of image science innovation. 
Our award-winning range of scanners, 
software, and services are available 
worldwide, and through our network of 
channel partners. 

Our brand

Kodak Alaris is where digital transformation starts. From award-winning scanners 
and capture software to industry-leading service, Kodak Alaris transforms 
documents and data into information better than anyone else, bringing you:
• Speed – Onboard information faster to accelerate processes, boost productivity,  
 and “Wow!” your customers
• Accuracy – Reduce errors, rework, and business risks with the world’s most  
 accurate information capture technology
• Profitability – Boost your bottom line with cost-saving efficiency and reliability  
 plus innovative solutions to power every facet of your digital transformation

That’s not just our opinion—it’s an award-winning fact. Our proven track record for 
excellence has made Kodak Alaris the most awarded scanner manufacturer in the 
62-year history of Keypoint Intelligence - Buyers Laboratory (BLI).
 

In copy, please describe Kodak Alaris as follows:
 
“The Alaris division of Kodak Alaris is a leading provider of intelligent capture 
solutions.” Subsequent mentions of Kodak Alaris can omit the division name.

In Press Releases, the heading of the boilerplate section should be: About the 
Alaris division of Kodak Alaris.
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Our brand
Branding architecture

BRAND GO TO MARKET IDENTITY PRODUCT BRAND

LOCK UPS/
NOMENCLATURE

TECHNOLOGY &
INGREDIENT BRANDING

CHANNEL  &  
SERVICE MARKS

PERFECT 
PAGE

Services from

i4850 Scanner
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Go-To-Market logotype – Negative

Brand logotypes 
Kodak Alaris Go-To-Market (GTM) logotype

Our Go-To-Market (GTM) logotype is a key element of 
our visual identity. It represents not just our name but 
what we stand for.

It has been specially created and no attempt should be 
made to recreate the logotype in any way. It is vital that 
we only reproduce our logotype from approved artwork. 
Never alter, distort or adjust the letter forms, type style 
and visual relationships. 

 
The are two versions of the Kodak Alaris logotype: 
positive, to be used on light colored backgrounds 
and imagery; and negative, to be used on dark colored 
backgrounds and images.

Original digital artwork files of the master logotypes 
must be used at all times.

Go-To-Market logotype – Positive
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A.

B.

Brand logotypes 
Kodak Alaris Go-To-Market (GTM) logotype - Use on imagery

It is important that the right master logotype is used 
for any communications to ensure our name is visible 
and legible.

A. Positive
For light colored imagery or light areas within images, 
the positive logo should be used.

B. Negative
On dark colored imagery or dark areas within images, 
the negative logo should be used.
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Brand logotypes  
Kodak Alaris Go-To-Market (GTM) logotype - Clear space & minimum size

The exclusion zone and minimum size are specified to ensure 
clarity and legibility across different applications.

The exclusion zone is an area around the logotype that should 
always be clear of any other design elements. This is also the 
minimum distance the logotype can be placed from the edges 
of a page or surface.

A. Exclusion zone
The size of the exclusion zone is defined by the height of 
the logotype ‘K’ all around.

B. Minimum size
When it is necessary to use the logotype at small sizes,  
it should be used at an absolute minimum width of 25.5mm 
in print and 110px on screen.

This size is based on the minimum size of the K of the logotype.

C&D. Mono versions
In circumstances where, due to production restrictions,  
only one color can be used, the mono version is used. 
Black is used when placed on light backgrounds. White 
is used when placed on dark backgrounds.

A. Exclusion zone

25.5mm / 110pixels

B. Minimum size C. Mono version – Black

D. Mono version – White
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Brand logotypes  
Kodak Alaris Go-To-Market (GTM) logotype - Things to avoid

Do not combine the Kodak Alaris logotype with a tagline or slogan.  

Do not combine the Kodak Alaris logotype with the Alaris division name.

The Kodak Alaris logotype must never appear on any product in our 
portfolio (e.g., scanner exterior, software screen, etc.)

Kodakalaris

Do not use KODAK Dress Red for ‘alaris’

Do not use stretch the logotype vertically

Do not rotate the logotype

Do not change the layout of the logotype

Do not use the negative logotype  
on a Teal color background

Do not use the positive logotype  
on a Teal color background

Do not use the positive logotype  
on a dark background

Do not use the negative logotype  
on a light background

Do not change the color of ‘KODAK’

Do not strectch the logotype horizontally

Do not change the typeface of 
the logotype

Do not change the color of ‘alaris’

8

Alaris division of Kodak Alaris  
Style guide v1



Brand logotypes  
Kodak Alaris Go-To-Market (GTM) logotype - Logo size & positioning

Our logotype must always be clearly visible 
and positioned to carry or endorse all of our 
communications in a consistent way.

The table below gives recommended sizes 
for some of the most common formats.

These sizes are meant purely as guidance and 
can be altered to suit individual applications.

However, it is advisable to use these sizes 
whenever possible to achieve consistency 
across communications.

A3

A4

A5

Format Logo size 

US Letter  33mm
A5 28mm
A4 33mm
A3 50mm
A2 66mm
A1 100mm
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Recommended logotype positioning

Brand logotypes  
Kodak Alaris Go-To-Market (GTM) logotype - Logo size & positioning

When placing the logotype on communications,  
our recommendation is that it is positioned in one 
of the corners of the format and against the margins,  
allowing sufficient clear space around it. 

This positioning gives the logotype authority on 
our communications, but also allows any image or 
messaging to be the focal point of the piece.

Which corner it sits in depends on how the rest of the 
content on the page is balanced. The position should 
complement layouts as well as being clear and legible.

In some instances and for more original formats, such 
as on a trade show primary sign, we may want our 
logotype to be more of a feature. Therefore positioning 
in a corner may not be appropriate. 

These applications should be treated independently,  
but we should still abide by the exclusion rules set out 
on page 7.

Please note: the logotype should only be used once 
on any application.
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Brand logotypes  
Kodak product brand logotype

There is one version of the Kodak logotype: 
- The Kodak logotype only appears on the exterior of our scanners
- It also in product name lockups
- Do not use the Kodak logo by itself in any other situation

The exclusion zone is an area around the logotype that should 
always be clear of any other design elements
- This is also the minimum distance the logotype can be placed  
   from the edges of a page or surface.

i4850 Scanner

Whenever possible the logotype should be rendered in 
Kodak Trade Dress Red over a field of white or black. 

Exclusion zone - when the Kodak logotype is used by a licensee 
alone on product, maintain an area of clear space equivalent to 
the height of the uppercase ‘K’ in the logotype.
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Brand logotypes  
Product name lockups

Kodak Alaris is the name of our company.  Kodak is the brand of our products.   
Do not use Kodak Alaris as an adjective to describe our products, services or 
solutions.  Product names must never start with Kodak Alaris.

Please refer to “scanners from Kodak Alaris” or “solutions from Kodak Alaris,” etc. 

All products and services from Kodak Alaris have official names, which include the 
brand (Kodak), optional sub-brand (ScanMate), and a product descriptor comprised 
of descriptive adjectives (e.g., Capture Pro or Info Input) and a generic product noun 
(e.g., Software).

There are a few exceptions to the product naming formula:
- Perfect Page technology from Kodak Alaris
- Smart Touch technology from Kodak Alaris
- INfuse Smart Connected Scanning Solution from Kodak Alaris
- Services from Kodak Alaris
- IN2 Ecosystem from Kodak Alaris

Always use the full proper product name the first time it appears in a document or 
collateral (Kodak S3120 Scanner). On subsequent mentions you can shorten the name.

The Kodak trademark must be printed or displayed differently than the generic terms 
that follow.  This requirement only applies to the Kodak trademark.
- Marcom uses bold (Kodak) or all caps (KODAK) to indicate the Kodak trademark
- Product Documentation use ALL CAPS italics (KODAK)
 
Product lock-ups can be on one line for horizontal use or stacked for vertical spaces. 
Product lock-ups can be found in Picture Park.

S2000 Series Scanners

S2000 Series Scanners

Capture Pro Software

Info Input Solution

Services from
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Trademark & legal 
Trademark treatment

To protect the trademarks we license and those we own, follow these rules:

• Use Kodak Alaris’ trademarks to identify only products and services from 
Kodak Alaris

• Include all Kodak Alaris trademarks in a separate line which is associated 
with the Kodak Alaris copyright statement (e.g., “TM/MC/MR: Alaris, 
ScanMate”)

• Use Eastman Kodak Company’s trademark to identify only Kodak 
products and services

• The Kodak trademark must be printed or displayed differently  
(e.g., bold, ALL CAPS, italics, etc.) than the generic terms that follow

• Always use the full proper product name the first time it appears in 
a document or collateral (e.g., Kodak S2000 Series Scanners, Kodak 
Capture Pro Software, etc.). On subsequent mentions you can shorten  
the name. 

• Always follow a trademark with a common noun (generic term) for the 
product it identifies (e.g., Kodak S2000 Scanners)

• Always use the trademarks of others properly, including the correct 
generic terms. It is easy to research the proper terms. Most companies list 
their trademarks on their corporate website.

• Do not use a hyphen to split a trademark between lines (unless the hyphen 
is part of the trademark) or to connect a trademark to another word

• Never use words such as “type,” “grade,” “style” or “look-alike” with a 
trademark (e.g., Kodak type scanners).

• Do not abbreviate a trademark or use it in an acronym.

• Never try to explain the meaning of a trademark. Once a trademark 
acquires a linguistic meaning, it ceases to identify the origin of the goods 
and becomes a common or generic term.

Commonly used trademarks that Kodak Alaris licenses from  
Eastman Kodak Company:

Kodak

Commonly used trademarks that Kodak Alaris owns:

Alaris
ScanMate

The trademarks owned by Kodak Alaris no 
longer require trademark treatment in creative 
assets and copy however, they still need to be 
cited after the Kodak Alaris copyright statement:

Example: 
© 2021 Kodak Alaris Inc. 
TM/MC/MR: Alaris, ScanMate

This trademark needs to be given trademark 
treatment in all creative assets and copy 
preferably in a bolder font weight. It also need 
to be included in the licensee tagline.
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Trademark & legal 
Trademark treament and tagline variations

Licensee tagline

Mention of Kodak Alaris in text, use of the Kodak Alaris logo and/or use of the 
Kodak trademark requires the licensee tagline.

 Full licensee tagline:
 The Kodak trademark and trade dress are used  
 under license from Eastman Kodak Company.

 Co brand licensee tagline:
 The Kodak trademark and trade dress are  
 used by Kodak Alaris Inc. under license from  
 Eastman Kodak Company.

Copyright and trademark statements

The Kodak Alaris copyright and trademark ‘TM/MC/MR:’ is required for the Alaris 
owned trademarks that appear in the piece (Alaris, ScanMate).

The umbrella trademark statement is always required.

Sign off area example

All trademarks and trade names    < - - Umbrella trademark statement 
used are the property of their 
respective holders.

The Kodak trademark and trade    < - - Kodak licensee tagline
dress are used under license from 
Eastman Kodak Company.
 
© 2021 Kodak Alaris Inc.     < - - Copyright
TM/MC/MR: Alaris     < - - Alaris trademark

Trademark treatment for marketing communications and 
product documentation

Trademark treatment in the form of bold for marketing 
communications is only required for the Kodak trademark but 
not for Alaris or third party trademarks. We will be using an 
‘umbrella’ third-party trademark statement in the sign-off area.

Please note that mention of Kodak Alaris in text or the use of the 
Kodak Alaris logo does require the licensee tagline
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Trademark & legal 
Brand reviews

Critical items checklist for brand reviews

1. Kodak Alaris is the name of our company.  Kodak is the brand of our products.   
 Do not use Kodak Alaris as an adjective to describe our products, services or solutions.

2. Logo + exclusion zone

3. Trademark treatment of Kodak brand

4. Proper product names

5. Copyright, trademark and licensee statement included on all materials

6. Avoid Kodak red on teal

7. License to use stock art (photos, videos, icons, clipart, etc.)

8. Footnote evidence/backup for claims

9. Approval to use quotes

10. Demo documents should not contain real information (names, accounts, transactions)

Please submit all Kodak-branded product and packaging design 
materials to the WW brand team for review at:
brandmanagement@kodakalaris.com

This is not meant to slow you down or add extra input to the 
design process.  We will turn around reviews in 48 business 
hours focused solely on guidelines.

Please plan ahead – especially if you have a large volume of 
materials to review
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Color palette 
Primary color palette

Using color

Color provides a powerful means of identification. 
Through consistent application, our color palette 
will become an important tool in building a 
distinctive and recognisable brand.

Our primary palette consists of three main colors: 
white, dark gray and black, with teal used as a vibrant 
highlight color. The primary palette creates impact 
with a fresh vibrant feel. It is energetic and provides a 
contrast to our use of imagery.

Our colors have been carefully selected to work across 
print and online, and it is important to follow the values 
given to maintain color consistency. Specifications 
for each color are shown on the following pages in 
Pantone©*, CMYK, RGB and Hex values.

*  Pantone is the property of Pantone LLC.
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Black

Pantone Coated
Pantone Uncoated
CMYK
RGB
Hex

Black C
Black U
0/0/0/100
0/0/0
#000000

White

CMYK
RGB
Hex

0/0/0/0
255/255/255
#ffffff

Color palette
Primary color palette

Black is used for the Alaris logotype and within text. 

Note: when using black text for on screen documents, we use a 
tint of 90% black. This gives a smoother edge to our text, aiding 
legibility. 90% black should only ever be used for text on-screen. 

The use of white as a background color plays a key role within 
our visual identity. Either as a background itself, or used within 
imagery to suggest light and space, creating a clean and balanced 
look and feel to all of our communications.

Kodak Trade Dress Red

PANTONE Coated
PANTONE Uncoated
CMYK
RGB
Hex

485C
485U
0/100/100/0
237/0/0
#ED0000

Kodak Trade Dress Red is the color of the Kodak  
part of our logotype. It is used primarily in this role, 
and should be used sparingly if necessary.
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Color palette
Primary color palette

Dark grayTeal

Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

425 C
425 U
0/0/0/80
85/85/85
#555555

7473 C
3268 U
70/5/40/0
63/176/168
#3fb0a8

For more examples of how the teal color is used, 
please refer to the applications section of these 
guidelines. 

We use dark gray as a neutral color within our palette. 
It is primarily used within corporate executions as 
a background if required.

We use light gray as a neutral color within our palette. 
It is primarily used within corporate executions as 
a background if required.

The teal color creates a distinctive and contemporary 
accent color.

It is used to create emphasis within our 
communications, highlight for text within headlines, 
larger blocks of color within documents that have 
multiple pages or a single slide of color for creating 
statements within powerpoint presentations and 
exhibition panels.

Light gray

Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

00 C
00 U
0/0/0/10
235/235/235
#ebebeb
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Color palette 
Secondary color palette

Secondary color palette

Secondary colors are primarily used for information, 
infographics or for visual elements in layouts.

The secondary palette provides additional colors to 
ensure our infographics can be impactful with a fresh 
vibrant feel. It is energetic and provides a contrast to  
our use of imagery.

Our colors have been carefully selected to work 
across print and online, and it is important to follow 
the values given to maintain color consistency. 
Specifications for each color are shown on the 
following pages in Pantone, CMYK, RGB and Hex 
values.

Deep Purple
Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

Purple
Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

Green
Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

Orange
Pantone Coated
Pantone Uncoated 
CMYK
RGB
Hex

268 C
2685 U
80/80/0/0
78/71/149
#333399

2612 C
2612 U
55/90/0/0
142/51/147
#993399

390 C
389 U
30/0/80/0
200/218/70
#cccc33

165 C
Orange 021 U
0/75/85/0
243/93/43
#ff6633
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Infographics

Charts, tables and diagrams play an important role 
when creating reports and within our presentation 
documents.

Even though there will be many different types of 
charts produced, our aim is to make sure there is 
consistency to them and our communications.

We do this by having a simple, yet distinctive style 
to our information graphics combined with our 
secondary color palette.
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Infographics 
Secondary color use

All of our infographics and charts can use secondary 
colors and tints to add variety for different fields or 
values, whilst keeping a recognizable brand language.

Some simple rules to help maintain this consistency 
 are listed below.

–  The use of tints is restricted to 60% of the secondary 
colors, and 20% increments of black.

–  All of our infographics and charts start with the teal 
color.

–  Tints of black should connect to one another, with 
the 80% tint always being next to the teal.

–  Secondary colors should connect to one another with 
at least one color being next to the teal.

–  Mixing secondary colors with tints of black should be 
avoided as this will make charts visually complicated 
and messy.

The page opposite shows exmaples of both how to  
use colors within chart and infographics and 
what to avoid.

A. Tints of black

Things to avoid

Chart not starting 
with the teal color

No use of black tints
(only allowed for charts  

with two values)

Tints and secondary colors  
being mixed around

80%

Teal 60%

60%

Deep 
Purple

60%

60%

Purple40%

60%

Green20%

60%

Orange

C. Secondary colors & 60% tints

B. Teal & 60% tint

Infographic, Teal & 80% Black

34

17
Lorem ipsom

Lorem ipsom

delore esrat devor

delore esrat devor

durat debularorioum 
etat defor 

Infographic, Multi colour 

34

31

Lorem ipsum

Lorem ipsum

19
Lorem ipsum

12

9

Lorem ipsum

Lorem ipsum

23
Lorem ipsum

16
Lorem ipsum

12
Lorem ipsum

Infographic, Teal & 60% Teal

34

17
Lorem ipsom

Lorem ipsom

delore esrat devor

delore esrat devor

durat debularorioum 
etat defor 

Infographic, Multi colour & tints 

34

31

Lorem ipsum

Lorem ipsum

19
Lorem ipsum

12

9

Lorem ipsum

Lorem ipsum

23
Lorem ipsum

16
Lorem ipsum

12
Lorem ipsum

Infographic, Teal & 80% Black

34

17
Lorem ipsom

Lorem ipsom

delore esrat devor

delore esrat devor

durat debularorioum 
etat defor 

Infographic, Multi colour 

34

31

Lorem ipsum

Lorem ipsum

19
Lorem ipsum

12

9

Lorem ipsum

Lorem ipsum

23
Lorem ipsum

16
Lorem ipsum

12
Lorem ipsum

Infographic, Teal & 60% Teal

34

17
Lorem ipsom

Lorem ipsom

delore esrat devor

delore esrat devor

durat debularorioum 
etat defor 

Infographic, Multi colour & tints 

34

31

Lorem ipsum

Lorem ipsum

19
Lorem ipsum

12

9

Lorem ipsum

Lorem ipsum

23
Lorem ipsum

16
Lorem ipsum

12
Lorem ipsum
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Visual Elements
Secondary color use

Graphic design and illustrations can also make use of 
secondary colors and tints to add variety for different 
elements, whilst keeping a recognizable brand language.
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Imagery

Iconography

It is important that all our icons look like 
they belong to the same family. To achieve 
this, icons consist of a thin 1pt outline with 
the negative space taking on the color of 
the given background. Most instances the 
background will be white or teal. 
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The page opposite shows a collection of icons that have 
been created in our unique style. 

Even though the icons are used to represent different 
purposes and properties within the business - hardware, 
documents, functions, computer devices, etc. - they all 
have the same feeling, style and balance.

Any new icon created should instantly fit with the 
examples opposite. If not then it should be reconsidered 
until it fits our brand’s iconography style.

Icon assets can be accessed from our Picture Park library. 

Iconography 
Icon family
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We can use our iconography in a variety of colors
to complement communications.

Our primary colors for the positive and negative 
iconography are:

A. Gray on white
B. White on black
C. White on dark gray
D. White on teal
E. If it is required that we need our 
icons to appear in additional colors these should 
only be from our secondary color palette. 

However, we should never color code our icons 
according to categories, business division etc. and 
avoid to stick to only one color per business 
division, etc., and try to stick to only one color per 
communication.

Iconography 
Color ways

A.

C.

E.

B.

D.
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Imagery 
Overview

Imagery is at the heart of who we are as an 
organization and what we do. We use it to champion 
our content and bring our messages to life for our 
audience and ourselves.

There are five core areas of imagery types that we 
use, providing us with the flexibility to create excellent 
content for a range of different purposes.

Product hero
Product packshot
Abstract & textures
People
Product in situ

The following pages go into more detail on what these 
levels are, what to look for and when to use them.

1.

2. 3.

5.4.
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Imagery

Product hero

Our product hero photography celebrates and 
champions our products.

Shot to demonstrate both form and quality, they 
are genuine hero shots.

Product hero photography is shot on a black 
background to create a premium feel.
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Imagery
Product hero

Our product hero images are intended to create 
excitement and intrigue.

Using a consistent approach to lighting and 
composition will build a level of recognition 
across our product range. These images should 
be used sparingly and only when introducing a 
product. They should not be used to promote 
product features, or specifications.
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Imagery
Product packshot

To support our hero product photography we use our pack shot 
imagery.

These product images are shot on a white background in 
consistent positions, creating a recognizable approach to product 
imagery.

Product packshot imagery is generally used within a document
as support to the hero images.

Whilst retaining the feel of quality across our products, this level 
of imagery provides a more practical role. When communicating 
product features or specifications pack shot imagery should be 
used. The simple approach to our pack shot imagery ensures our 
imagery is consistent and focused.

29

Alaris division of Kodak Alaris  
Style guide v1



Imagery
Abstract & textures

Abstract & textures

Within our image library we have a selection of 
abstract images and textures that can be used.

The textures library uses color, shape and form 
to suggest information and data in a controlled 
way. They are intriguing and vibrant and can be 
used as a metaphor for many of our products, 
managing and delivering data in a more 
evocative way.
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Imagery
Abstract  & textures

Our abstract and texture imagery can be vibrant, 
expressive and  exciting. These images can be used to 
represent the less tangible areas of our business, in an 
image led or abstract way.

Abstract and texture imagery can be used in instances 
when our other imagery styles may not be appropriate, 
such as powerpoint statement and divider slides, 
banners and panels in tradeshows to complement 
brand messaging and surroundings or even the cover 
for guidelines.
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Imagery

People

We use imagery to focus on our people, our 
clients and colleagues all across the world.  
The people are what make Kodak Alaris great.  

We use imagery to showcase these individuals 
and help tell their stories.

For examples of our communications that use 
people imagey see the applications section at  
the end of this guide.
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Imagery 
People

As an imaging company our photography 
should always be of the highest quality.

When possible we should always commit 
to working with professional photographers 
for creating our people imagery.

Sometimes we may not be able to 
commission photography due to factors 
such as time restraints and will need to use 
stock libraries for our images.

In these instances we should still aim for 
the highest quality images that show our 
key principles and can represent the broad 
range of people and places, reflecting our 
businesses’ global scope. 

Getty Images, Shutterstock, Stocksy and 
OFFSET are recommended images libraries  
to use for sourcing.

When commissioning or sourcing imagery 
for Kodak Alaris communications, we 
should focus on capturing real people in real 
situations. This could be people looking into 
the camera, as a group or people on their 
own. The kind of images that communicate a 
situation immediately.
 
We should always avoid fake or forced 
‘business’ situations. Overcomplicating 
environments should be avoided too, to keep 
communications clean. Having too much in 
the frame can confuse the message.Alaris divison of Kodak Alaris 

Style guide v1
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Product in situ

Product in situ images should be clean, light 
and modern, to suggest professionalism and 
reflect the quality of our products.

The product should be the focus of the 
composition whilst hinting at an environment 
that relates to the type of product that is 
being used. It is important that when showing 
our products we keep a level of sophistication 
and avoid including any props or shooting 
in an environment that can compromise the 
quality of the product. 

Imagery 
In situ
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As we put all these imagery principles into action, 
we can see how our brand imagery starts to relate 
and build a strong professional suite and resource 
of images.

All images can be accessed in Picturepark
(https://kodakalaris.picturepark.com)
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Typography

Whitney Book
   abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ  
     0123456789
Whitney Semibold
 abcdefghijklmnopqrstuvwxyz  
 ABCDEFGHIJKLMNOPQRSTUVWXYZ  
    0123456789

 

Primary typeface

Typography plays an integral role in our 
visual identity. We have carefully selected 
Whitney as our primary typeface, which 
is a modern classic and is used on all 
communications. Its consistent use across 
all our communications will further unite 
and strengthen our visual identity. It is used 
for both headlines and body copy. Only 
the following weights in this font family 
are used: Book, Semibold and Bold. The 
Whitney font can be purchased directly 
from Hoeffler via this url:  
www.typography.com
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When using our primary typeface, it is important to 
follow some basic principles of good typography.

As a general rule, text above 18pt in size should be 
set solid (where the leading is equal to text size).

Below 18pt the leading should be set to a value of +2 
greater than the text size, for example, 10pt text on 
12pt leading.

When referencing Kodak with a product name within 
text, the word Kodak should always be set bolder than 
the rest of the copy.

The examples opposite show the recommended 
formats for using Whitney in both headlines and  
body copy.

A.

B.

C.

F.

G.

D.
E.

Typography
Using Whitney

Our headlines in Semibold 
28pt text on 28pt leading.

Our headlines in Book 
28pt text on 28pt leading.

Body copy headings in Semibold  
14pt on 16pt leading.
Body copy main text in Book, 14pt 
text on 16pt leading. Kodak reference 
dolor sit amet, consectetur adipiscing 
elit. Proin vulputate vehicula nibh et 
maximus. Nam porttitor sagittis tortor.

Small copy Book
6pt text on 8pt leading. Lorem ipsum 
dolor sit amet, consectetur adipiscing 
elit. Proin vulputate vehicula nibh 
et maximus. Nam porttitor sagittis 
tortor, eu convallis eros iaculis quis. 

Small copy Semibold 
6pt text on 8pt leading. Lorem ipsum 
dolor sit amet, consectetur adipiscing 
elit. Proin vulputate vehicula nibh 
et maximus. Nam porttitor sagittis 
tortor, eu convallis eros iaculis quis. 

C.  Body copy heading 
Whitney Semibold,  
14pt on 16pt leading.

D.  Body copy main text 
Whitney Book,  
14pt on 16pt leading.

E.  Kodak in text 
Whitney SemiBold

A.  Headlines 
Whitney Semibold,  
28pt on 28pt leading.

B.  Headlines 
Whitney Book, 
28pt on 28pt leading.

F.  Small copy 
Whitney Semibold, 
6pt on 8pt leading.

G.  Small copy 
Whitney Book, 
6pt on 8pt leading.

37

Alaris division of Kodak Alaris  
Style guide v1



Typography
Things to avoid

A.

B.

C.

E.

F.

D.

As well as best practice examples of typography, there 
are some basic principles that should also be avoided.

The use of all caps, incorrect leading values and 
inappropriate letter-spacing can all contribute to poor 
legibility. The principles detailed in these guidelines 
are intended to ensure that Kodak Alaris 
communications are both consistent and effective.

C.  Headlines 
Whitney Semibold,  
24pt on24pt leading. 
Letter-spacing -100.

D.  Body copy 
Whitney Book,  
10pt on 10pt leading.

A.  Headlines 
Whitney Semibold,  
 all caps, 24pt on 24pt 
leading.

B.  Headlines 
Whitney Semibold,  
24pt on 36pt leading.

E.  Body copy 
Whitney Book,  
10pt on 10pt leading, 
letters-pacing -70.

F.  Body copy 
Whitney Book,  
10pt on 16pt leading.

HEADLINES SHOULD NOT BE  
SET IN ALL CAPS.

Headlines should not be set  
with excessive leading.

Body copy should not be set 
solid. Main text ipsum dolor sit 
amet cons ctetur adipiscing elit. 
Proin vulputate vehicula nibh et 
maximus. Nam porttitor sagit tis 
tortor, eu convallis eros.

Body copy with excessive letter-
spacing. ipsum dolor sit amet, 
consecte tur adipiscing elit. 
Proin vulputate vehicula nibh et 
maximus. Nam porttitor sagittis 
tortor, eu con vallis eros.

Body copy with excessive leading. 
dolor sit amet cons ctetur adipiscing 
elit. Proin vulputate vehicula nibh et 
maximus. Nam porttitor sagit 
tis tortor, eu convallis eros.

Do not use excessive letter-spacing.
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Typography

Arial Regular
   abcdefghijklmnopqrstuvwxyz
   ABCDEFGHIJKLMNOPQRSTUVWXYZ  
     0123456789
Arial Bold
 abcdefghijklmnopqrstuvwxyz  
 ABCDEFGHIJKLMNOPQRSTUVWXYZ  
    0123456789
 

Secondary typeface

In some instances, such as in Microsoft Office 
applications, it is necessary to introduce a support 
typeface that can closely match our lead typeface.

Our support typeface is a standard system font 
and is available on the majority of computers.

This typeface should only be used when it is not 
possible to use the lead typeface, and never as 
a direct replacement.

Where Whitney is not available, Arial is used 
– in Regular and Bold.

When using Arial, the recommended usage 
detailed in the previous pages must be adhered to.  

The font used on our website and in Marketo is 
Google Open Sans. This font is similar in style to 
Arial. Open Sans should only be used on web pages 
and Marketo assets.

39

Alaris division of Kodak Alaris  
Style guide v1



As a lot of our applications vary in size we use 
a 9 column grid as a guiding rule to provide a variety 
of options when creating layouts, setting typography 
and placing imagery.

This is by no means a set rule and in some instances 
fewer columns will be required and in others, more. 
However, it has been set up to provide a structured 
starting point for building a consistent  
visual identity.

Grids & guides

Format Margins 

US Letter 10mm
A5 8mm
A4 10mm
A3 14mm
A2 20mm
A1 28mm

Margin

Gutter

Horizontal 
guides

The grid 
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In application 
Grids & guides

A.

B.

C. D.

Format variations

The same grid principle can be applied as 
a starting guide to all formats: portrait, 
landscape, square, billboards, single pages 
and spreads.

A. Landscape  
B.  48 Sheets / Billboards
C. Square
D. 1/3rd A4
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Applications

It’s when we bring color, type and imagery 
together that we can start to create exciting 
and engaging applications. A consistent and 
engaging use of our brand elements will 
ensure the visual identity continually supports 
our brands’ purpose, vision and values.

This section details the key principles for 
building our brand communications and 
provides an underlying system that allows 
us to talk about both a specific message to 
a single audience and an overarching piece 
that can span all audiences.
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There are three literature principles of how we can 
combine and apply our brand elements to our more 
common communication pieces.

These provide flexibility and variation to work across 
the many types of communications we create for both 
digital and printed applications.

Each principle uses the brand identities’ elements 
in different ways, helping to make each application
fit for purpose and defining the way in which the 
audience understands the brand in both a rational  
and emotional context. 

The examples shown on the following pages are 
available as artwork ready templates, available 
from Picture Park.

1.   Custom materials  
In special circumstances such as trade 
shows / product launches, bespoke literature 
can be produced.

2.   Brochure 4pp+ 
Standard multi page literature, used 
for brochures and white papers.

3.   Data sheet 2pp 
Standard 2 page literature, used for data 
sheets and case studies.

Applications 
Sell sheets principles

1.

2.

3.
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Kodak S2000 Series Scanners

Information capture at the point of entry 
 
Robust desktop information capture,  
delivered direct to your business processes

The example opposite demonstrates how brand 
elements can be positioned on our grid and relate to 
one another in layouts using this application principle.

A.  Go-To-Market logotype
B.  Product name
C.  Headline
D.  Description
E.  Product in situ image

Applications 
Sell sheet brand elements

A.

B.

C.

D.

E.
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For optimized mission-critical capture and best return on 
investment, you need to be fully aware of the state of your 
equipment. Gaining effective, real-time insight into your 
scanners can deliver the highest productivity for your capture 
environment. The Scanner Manager from Kodak Alaris is 
an offering that delivers deeper knowledge of operations, 
provides proactive alerts, and reduces unscheduled downtime. 
Now you can gain the advantages of ongoing monitoring and 
status oversight for every scanner on your network. 

Smart, cloud-based device management  
dashboard to optimize scanner operations 

Enhance efficiency and reduce costs
With continuous management of – and reporting on – scanners 
across your entire enterprise, you can view reports, analyze, and 
take actions to streamline the productivity of your capture workflow.

Because you know more, you can lower time and dollar costs with 
usage-based optimization of all deployed scanners from Kodak 
Alaris and slash unscheduled downtime through alert management.

Scanner Manager from Kodak Alaris

The example opposite demonstrates how brand 
elements can be positioned on our grid and relate to 
one another in layouts using this application principle.

A.  Go-To-Market logotype
B.  Lifestyle image
C.  Product name
D.  Headline 
E.  Body copy

Applications 
Sell sheets – Brochure 4pp+

A.

B.

C.

D.

E.
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The example opposite demonstrates how 
brand elements can be positioned on our 
grid and relate to one another in layouts using 
this application principle. 

A.  Go-To-Market logotype
B.  Product name
C.  Headline
D.  Product in situ image
E.  Sub-Headline
F.  Product hero image
G.  Content area

Applications
Sell sheets – Data sheet 2pp

Superb image quality and data accuracy – automatically 
•  Minimize data entry costs and time spent while transforming 

important paper-based information into actionable data and insight

•  Perfect Page technology turns even poor-quality originals into crisp 
images – automatically assessing and improving each image while 
scanning at rated speeds 

•  Image enhancements include streak removal, background 
smoothing, image edge fill, and more 

•  Achieve superb accuracy that’s a must for barcode reading and 
critical business processes 

Get key information into your processes –  
quickly and accurately  
Turn information on paper into meaningful productivity with the small, 
but mighty, Kodak S2085f Scanner. With its integrated, book-edge 
A4/Portrait flatbed, you can easily and accurately capture important 
information – from business cards to books and beyond. Combining 
robust, reliable paper feeding and automatic image optimization, it’s 
the right solution for any industry. 

Key advantages

Compact desktop 
scanning up to 
any task 

Kodak S2085f Scanner

Scan directly 
to apps
Import information directly 
into applications with 
TWAIN, ISIS, or RESTful  
API based scanning

Three-year AUR 
warranty
If your scanner can’t 
be repaired on-site, an 
Advanced Unit Replacement 
(AUR) scanner will be 
shipped out for arrival  
within 1-2 days 

On-board image 
processing
Slashes demands on your 
PCs to speed scanning  
and boost efficiency

Totally safeguard your paper and data 
•  Potential throughput issues are caught before they become jams 

or misfeeds, thanks to Advanced Intelligent Document Protection 
(IDP) and multi-feed detectors

•  Documents transported smoothly and safely via a straight-
through paper path and adjustable feeder pressure

•  Smoothly handle varying weights and sizes in single batches, and 
gain mixed-batch handling accuracy with a bigger 300-sheet 
feeder and controlled exit stacking

•  Scan oversize and fragile documents safely, as well as books, 
photos, etc. on the integrated flatbed 

Simplified start-up 
and scanning
Scan one sheet and you’re 
ready for capture, large 
intuitive color touchscreen, 
personalized workflows, and 
Smart Touch technology to 
automate complicated tasks

Integrated 
flatbed
Easily scan oversize and 
fragile documents safely, as 
well as books, photos, etc.

A.

E.

F.

G.

D.

B.

C.

46

Alaris division of Kodak Alaris  
Style guide v1



Applications
Sell sheets – Examples

Capture that streamlines your  
business processes

Document capture integrates  
smoothly and conveniently into your 
normal workflow.

• Intelligent Barcode Reading produces 
the most accurate data extraction 
results and takes complexity out of  
document preparation.

• Eliminate complicated multi-step 
scanning processes with one-touch 
simplicity using Smart Touch technology. 

• Mobile scanning enables your workforce 
to capture documents from their mobile 
devices or tablets.

Simple information capture to 
streamline your processes
Digital transformation starts with information capture. Imagine 
document scanning that speeds and simplifies your business 
processes. The Kodak S2000 Series Scanners are built to let users 
capture information anywhere, with superior image quality and data 
accuracy. It’s the perfect solution when you need to get information 
into your business processes quickly.

Faster, easier scanning leaves more  
time for business

The Kodak S2000 Series Scanners 
enhance your productivity by handling 
more of the work traditionally done by 
people, computers and mobile devices.

•  Embedded Image Processing in the 
scanner delivers crisp, high-quality 
images without depending on  
your computer.

• Active Feed technology aligns the 
leading edges of pages to avoid misfeeds 
and multifeeds, and Controlled Output 
Stacking places paper neatly in the 
output tray, so your team spends less 
time dealing with documents and more 
time on work that matters.

Document and information handling  
you can trust

Ensure reliable data quality at the point of 
capture through a combined approach of 
hardware and software technologies.

• Intelligent Exception Processing1 handles 
immediate validation of forms so any 
missing information can be identified and 
fixed at the point of transaction. 

• Intelligent Document Protection 
and multifeed sensor technology 
make scanning virtually jam-free and 
document-damage-free. 

• Industry standard enterprise security 
protocols for scanning over networks 
protect document images and data  
in transit.

Easy to set up, easy to use

An intuitive color interface and predefined 

job setups simplify the lives of users and 
network administrators.

•  Predefined job setups let users change 
scanner configuration at the push of a 
button or by scanning auto-generated  
QR codes.

• Connect to various applications such 
as Dropbox, Salesforce, OneDrive, 
SharePoint, SharePoint Online, Box, 
Google Drive, and more.

• Network models, including wireless 
connectivity, enable multiple users to 
easily share scanners in a distributed 
environment.

Information capture that evolves with 
your business 

The S2000 Series Scanners are designed to 
fit seamlessly into your business environment 
and adapt as your needs change.

• Integrate easily using our Web API, so no 
device drivers need to be installed on the 
host computer, tablet, or mobile device.

• For your peace of mind, S2000 Series 
Scanners include 3 years  Advanced Unit 
Replacement support with the option to 
upgrade to 5 years.2

Great software downloads available. Upgrade as you need.
With Kodak S2000 Series Scanners, download Smart Touch and be productive 
right away.

For business problems that require more sophisticated solutions, talk to us about our 
software portfolio.

To learn more, go to AlarisWorld.com/go/software

With scan speeds up to 80 ppm (160 ipm), this 
scanner is ideal for shared workgroups.

Handles up to 80 sheets (20 lb./80g/m2) of 
paper and also small documents such as ID 
cards, embossed hard cards, business cards, and 
insurance cards. 

The control panel screen is easy to read, with 
custom activity names and color icons that make 
scanning tasks quick and easy to select. Larger 
3.5” control panel available on S2060w and 
S2080w. 

Reduce host processing requirements with 
Embedded Image Processing. 

Active Feed technology takes the worry out of 
document prep for small batches.

Controlled Output Stacking keeps documents  
neatly organized at output so you can focus  
on your customer.

Kodak Passport Flatbed Accessory and Kodak 
Integrated A4/Legal Size Flatbed Accessory plus 
Kodak A3 size Flatbed available for specialty 
media and for exception processing.

Perfect Page technology optimizes image quality 
dynamically on every image for more accurate 
information extraction. 

Compact, robust scanner fits easily on desktops 
in modern office environments.

Network connectivity, including wireless, 
enables scanning to cloud and transactional  
web capture from business applications.

2

3

6

4

5

7

8

9

10

1

1

3
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9

10
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5
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2

ENVIRONMENTALLY 
APPROVED

EPEAT® Gold:  Kodak S2000 Series 
Scanners have achieved the status of 
EPEAT® Gold Registered and meet 
ENERGY STAR® guidelines for energy 
efficiency and for the reduction of 
hazardous substances and waste 
products.

 

ENERGY STAR® certified scanners 
are independently certified to save 
energy without sacrificing features or 
functionality. 

 

IN2 Ecosystem:  Combining hardware, 
software, solutions, and services, 
developed by Kodak Alaris and our 
partners, get data to the right place at 
the right time.

 

To learn more about our  
EPEAT status, visit 

AlarisWorld.com/go/EPEAT

7

Kodak S2000 Series Scanners

Information capture at the point of entry 
 
Robust desktop information capture,  
delivered direct to your business processes
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Applications 
Marketing presentations

KODAK S2085f/ S3000 Series 
Scanners
Customer Presentation v2
October 2020

© 2020 Kodak Alaris Inc.5

BUILT FOR
TODAY
READY FOR
TOMORROW Kodak S3000 Series Scanners & 

Kodak S2085f Scanner

© 2020 Kodak Alaris Inc.3

BUSINESSES NEED THE RIGHT SOLUTION 
FOR ANY PROCESS

SCAN-TO-FILE SCAN-TO-PROCESS

The image is created & stored in document 
repositories including local and file folders to 
be retrieved & processed by an application 

or a human.

Data is extracted & validated at time of capture 
utilizing scanner and intelligent capture software 

to immediately trigger process.

CHALLENGES
• Need high quality images for online viewing
• Require a way to minimize storage cost & 

speeding up retrieval
• Converting paper documents into searchable 

PDF files for easy access and sharing for office 
or remote workers

• Reduce physical storage space and costs

CHALLENGES
• Need high image quality to drive high extraction 

accuracy and automation rates
• Optimal connectivity into “MY System”
• High cost of exception handling
• Early recognition & recognition of errors

© 2020 Kodak Alaris Inc.10

What’s New…
• Touch Screen
• Built in Image Processing for a less load on PC.
• 300-page input hopper
• Better output stacking with controlled exit stacking and 

exit deflectors
• Secure Boot and other enterprise security features
• 10/100/1000 Wired Network Available
• Multi-User mode with Smart Touch & Capture Pro LE
• RESTful Web API support

ü Quickly digitizes bursts and batches of documents

ü Reliable & industry leading image quality 

ü Support for multiple paper sizes and types

ü Built in Image processing for less load on PC 

ü Large touchscreen 

ü Small footprint for A3 class scanner

Key Applications:
Scan To Process Extract data trapped in paper and convert it into information that 

can be fed into enterprise applications, such as ERP or CRM 
systems, or other downstream processes.

Scan to File Scan documents into on-premises and offsite applications and 
document repositories, including information management 
systems, local and network file folders for future use.

BPO Exception Handling Working with our production scans in BPO’s these scanners are 
ideal to capture short bursts of jobs and an exception documents.

KODAK S2085f & S3000 SERIES
Built for Today, Ready for Tomorrow
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Applications 
Video

When creating videos, please use the standard opening 
screen and closing screen shown.

YouTube
Every video upload should use our branded thumbnail. 
Select a frame that shows eyes or action when possible.

Titles should be relevant to terms people would naturally 
search for without knowing Kodak Alaris. (Proof: Most 
of the top performing videos in this audit start with 
“How to…”) Kodak Alaris new titling standard is nested 
to optimize search: How to replace rubber feet | i3000 
Series | Kodak Alaris.

Include video transcripts at the bottom of the 
description section. Apply transcripts as closed 
captioning.  Don’t forget to include a trackable CTA link 
before the ‘Show More’ accordion, a trackable channel 
subscribe link and trackable social media links.
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Mark – Negative

Applications  
Channel partner branding

Mark – Positive

Corporate Channel Partner marks are used when channel 
partners are promoting their association with Kodak Alaris. 
Marks are available for use by distributors, resellers, 
integrators, sales agents, service providers, etc.

It is important that these marks are provided only to key 
Kodak Alaris partners, partners that represent significant 
products, services and revenue for Kodak Alaris. If these 
marks are not used properly, their value will diminish.

50

Alaris division of Kodak Alaris  
Style guide v1



Applications  
Channel partner branding – Clear space & minimum size

A. Exclusion zone

B. Minimum size C. Mono version – on White

D. Mono version – on Black

13mm / 1/2”/ 140pixels

Original digital artwork files of the channel partner 
marks must be used at all times. Channel marks are 
developed and distributed by the Kodak Alaris Branding 
team. Approved channel marks can be found on Picture 
Park (https://kodakalaris.picturepark.com). Note that 
we do not approve channel branding; we only provide 
marks for third-party use. 

Kodak Alaris channel marks should always be sized and 
located less prominently than the channel partner’s 
corporate logo.

A. Exclusion zone
The size of the exclusion zone is defined by the height  
of the logotype ‘K’ all around the mark.

B. Minimum size
The small space mark should be used at an absolute 
minimum where the width of the Kodak logotype is no 
smaller than 13mm in print and 140px on screen.

This size is based on the minimum size of the Kodak 
element of the channel mark.

C&D. Mono versions
In circumstances where, due to production restrictions, 
only one color can be used, the mono version is used.
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Applications 
Channel partner branding – Things to avoid

To ensure the consistency and recognition of our 
corporate channel marks, they must only be reproduced 
from the artwork files supplied.

The channel marks should not be altered in any way.  
The page opposite shows things that should never be 
done with our marks.

Do not change the colors of marks

Do not stretch the logotype 
vertically or horizontally

Do not rotate the marks

Do not change the proportions or 
layout of the marks

Do not change the position of elements 
within the marks

Do not add effects such as drop 
shadows or gradations

Do not change the typeface of the 
marks

Do not use Kodak Trade Dress Red for 
a one color version

Kodak Alaris
Authorized Reseller
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Applications
Channel partner branding – Usages

The example opposite demonstrates how the channel 
mark can be positioned on the back of a sell sheet with 
the partner company name.

A.  Kodak Alaris Channel Partner mark

The Kodak Alaris channel partner marks may 
appear in any/all of the following usages:

• Manufacturer and trade print advertising

• Collateral materials

• Point-of-sale materials; i.e., door decals, 
danglers, counter cards, etc.

• Retail signage

• Out-of-store signage - billboards, etc.

• Merchandising materials

• Web sites

A.
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Applications
Channel partner branding – Email

The example opposite demonstrates how the channel 
mark can be positioned at the footer of a partner email.

Kodak Alaris channel marks should always be sized 
and located less prominently than the channel 
partner’s corporate logo.

A.  Kodak Alaris Reseller channel mark

A.
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Applications
Channel partner branding – Flyer

The example opposite demonstrates how the channel 
mark can be positioned at the footer of a flyer.

Kodak Alaris channel marks should always be sized 
and located less prominently than the channel 
partner’s corporate logo.

A.  Kodak Alaris Authorized Reseller channel mark

Do your favorite jeans have 
holes in the knees?

There’s a lot to be said about sentimental v alue— 
but not when it comes to y our business!

Advantages you’ll appreciate 

Improved Workfl ow Effi ciency
>    High-capacity feeders that hold up to 750 documents reduce document handling requirements

>    Advanced multi-feed handling capabilities include “pause/correct/go” streamlining to cut interaction time

>    Straight pass through paper path increases document handling capabilities

Enhanced Image Quality
>    Razor-sharp images at up to 600 DPI optical capture and output lead to excellent OCR read rates

>    LED illumination eliminates both warm-up time and the need to replace lamps

>    Onboard image enhancement and error resolution at rated speed reduce operator interaction while 
increasing productivity 

Added-Value Functionality
>    Simplicity of operation and maintenance makes the transition easy for your employees

>     Longer lasting consumables reduce operating costs

>    Fully supported in Windows 7 OS environment*

World-class Kodak Service & Support
Get the same uptime assurance and peace-of-mind that you enjoy today on your older scanners from Kodak 
Service & Support. And keep your scanner running with peak performance with a multiple-year Care Kit.

Act now to bring a new level of performance, effi ciency and savings to your scanning operations.

You might think your equipment is “just fi ne”, but have you really looked at the di erence in productivity, TCO, compatibility 
within your new operating system, and your own employee satisfaction? It just might be time to trade in your old Bowe Bell & 
Howell scanners and realize savings and greater productivity!

Get Savings + Greater Productivity 
Clear out your older Böwe Bell + Howell Scanners and move up to Kodak Alaris’ new award winning Ngenuity or i5000 Series 
Scanners to gain impressive, new productivity advantages!  And of course, these scanners are ready to work seamlessly with 
your new Windows 7 OS environment* while o ering best-in-class performance and a low total cost of ownership.

*Fully supported in Windows 7 OS, 64 bit with USB connection and the most recent scanner drivers.

Call us: (123) 456-7890 ext 123 
Email us:  name@abc-company.com
Visit us at:  www.abc-compnay.com

Kodak i5000 Series Scanners

Kodak Ngenuity Series Scanners

LEARN MORE

Connect with us Facebook Linked in Twitter InfoOverdrive Youtube

ABC Company

A.
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Applications
Channel partner branding – Web

Channel partner webshops, etailers, ecommerce sites

Many channel partners host ecommerce shops as part of their web 
presence.  Please follow these guidelines to update your website.  

Website promoting Manufacturer (Kodak Alaris)

If the webshop categorizes goods by manufacturer, we should 
be identified as Kodak Alaris (text or logo depending on the site 
architecture) and our product section would include Kodak-
branded and Alaris-branded products

Website promoting Product brands (Kodak and Alaris)

If the webshop categorizes goods by brand, we should be 
identified as Kodak Alaris (text or logo depending on the site 
architecture) and our product section would include Kodak-
branded and Alaris-branded products 

Eastman Kodak Company does not permit the use of the Kodak 
logo or the Kodak sponsorship logo by third-parties. Please 
remove this logo and replace with the Kodak Alaris logo.

Products must be identified by their correct name

Do not describe an Alaris-branded product with the Kodak 
brand.  Do not describe a Kodak-branded product with the  
Alaris brand.

There are no Kodak Alaris branded products.

Company name, Division name

The parent company is Kodak Alaris. The division name is Alaris. 

The first mention of the company should include the tieline.   
For example: “Alaris, a Kodak Alaris business, is a leading 
provider of intelligent capture solutions.” or “The Alaris division 
of Kodak Alaris is a leading provider of intelligent capture 
solutions.”  Subsequent mentions of Alaris can omit the tieline.
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Applications
Trade shows
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Built to
stay busy
Kodak i4000 Series Scanners
kodakalaris.com/go/i4000

Built to 
stay busy
Kodak i4000 Series Scanners
kodakalaris.com/go/i4000

Applications
Trade shows – Display examples
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Applications
Signage
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Applications
Signage – Examples
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Applications
Signage – Examples

61

Alaris division of Kodak Alaris 
Style guide v1



Applications
Signage – Examples
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Applications
Interiors
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Applications
Advertising

64

Alaris division of Kodak Alaris  
Style guide v1



Applications
Web & Marketo
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Applications
Clothing
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Applications
Giveaways
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Applications
Giveaways
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Appendix
Resources and references

Please contact the Kodak Alaris brand team (brandmanagement@kodakalaris.com) 
with questions about the following:

- Approved product naming and support of the Kodak Alaris names database
- Compliance with legal requirements for trademarks and licensing
- Approval of design elements that reflect Kodak, Kodak Alaris or  
 Eastman Kodak branding
- Product design, software graphical user interface, usability support,  
 and for interpretation and application of the design guidelines
- Product and consumables packaging graphics design support
- Structural packaging design and packaging engineering support

You can find image, design, resource and source files in our Picture Park digital asset 
management platform (kodakalaris.picturepark.com).
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Appendix

This section contains some sample  
applications using our assets which show 
the principles covered in this document. 

Use this section as a starting point when 
creating any of our communications.
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Appendix
Product branding
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Appendix
Social media branding
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Appendix
Social media branding

The social media icons shown at the right represent 
the approved versions that should always be 
used. Shown are the sets used on different color 
backgrounds. These assets are located in Picture Park 
under asset number 48772.

Using these approved versions of the icons in 
conjunction with the Kodak Alaris Brand Identity builds 
consistency and awareness of our presence in social 
media. 

If you require other social media icons not shown in 
the guideline, please contact the Kodak Alaris Branding 
team, brandmanagement@kodakalaris.com. 

The websites for the social media icons provide useful 
information regarding usage.

Please note that these URLs are subject to change at 
any time. 

FACEBOOK  https://www.facebookbrand.com
INSTAGRAM  https://www.instagram-brand.com
TWITTER  https://about.twitter.com/press/twitter-brand-policy
YOUTUBE  http://www.youtube.com/yt/brand/using-logo.html
PINTEREST  https://business.pinterest.com/en/brand-guidelines
GOOGLE PLUS  https://developers.google.com/+/branding-guidelines
DROPBOX  https://www.dropbox.com/branding
WORDPRESS  https://wordpress.org/about/logos/
FLICKR   https://www.flickr.com/about/goodies/
LINKEDIN  https://brand.linkedin.com/
SLIDESHARE  http://www.slideshare.net/about/logos
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Appendix
Social media marks; incorrect usage

Never alter the approved version of the social media 
icons or use an unauthorized version from the internet. 
Using an unapproved version of a social media mark 
can result in costly litigation for the company. 

For Kodak Alaris guidelines, assets and logos, please 
visit Kodak Alaris Picture Park,  
kodakalaris.picturepark.com. 

p

1. Do not use one color versions of the icons unless the approved icon only 
includes one color. 

3. Do not place the icons in shapes other than the approved rounded squares. 
Do not change the radius of the corners.

2. Do not use inverted versions of the icons.

4. Do not use unapproved versions of the icons. Only use approved third-
party marks provided in this guideline. Alternatives used by other companies 
does not constitute approval.
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The app store badges shown at the right represent the 
approved versions that should always be used when 
providing links to the app stores where our mobile 
apps can be downloaded. 

Using these approved versions of the app store badges 
in conjunction with the Kodak Alaris Brand Identity 
builds consistency and awareness of our presence in 
social media. 

The websites for the app store badges provide useful 
information regarding usage.

Please note that these URLs are subject to change at 
any time. 

1. Apple App Store
https://developer.apple.com/app-store/marketing/
guidelines/#downloadOnAppstore

2. Google Play
https://play.google.com/intl/en_us/badges/

For Kodak Alaris guidelines, assets and logos, please 
go to Kodak Alaris Picture Park,  
kodakalaris.picturepark.com.

1. Apple App Store

Note: Apple provides badge artwork with the “Download on the” modifier 
translated into regional languages at https://developer.apple.com/app-
store/marketing/guidelines/#downloadOnAppstore

The ‘App Store’ portion of the mark always appears in English. 

Picture Park asset numbers 48770 for the English version and 48769 for the 
localized versions.

2. Google Play Store

Appendix
App store badge usage

Note: Google provides badge artwork with the “GET IT ON” modifier 
translated into regional languages at 
https://play.google.com/intl/en_us/badges/. 

The ‘Google Play’ portion of the mark always appears in English.

Picture Park asset number 48771 for the English version.
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All trademarks and trade names used are the 
property of their respective holders. 

Pantone® is the property of Pantone, LLC.

The Kodak trademark and trade dress are used 
under license from Eastman Kodak Company.

© 2021 Kodak Alaris Inc.
TM/MC/MR: Alaris, ScanMate
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